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Witty•
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The science bit
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How we read

(Clue: not linearly)
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People don't read online.

They scan. Only 16% read word-by-word.
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Concise, scannable and objective
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7 Rules for killer copy
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Concise

As few words as possible, but not fewer

 

Short words, short sentences, shorter

paragraphs

•

Fewer punctuation and acronym speed bumps•
Plain language•
Avoid the passive voice•
Use Hemingway and Grammarly•
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Scannable

Get to the point

 

Clear, noticeable headings and subheadings•
Front-load information with an inverted

pyramid

•

Use bulleted lists and bold text to highlight key

information

•

Articulate Marketing



Objective

Build trust to be persuasive

 

 

Write for your reader, not your boss•
Truthiness: facts, links, data•
Avoid hype words•
Don't weasel•
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Human

Like our friends at Ripple Intranet

 

 

First person - we or I•
Conversational - hello you!•
Everyday phrases•
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Emotive

Get the reader's attention

 

 

Choose emotional words•
Language of the senses•
Social proof•
Adopt a writer persona•
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Dangerous

Safe is the opposite of good

 

Man in the mirror problem•
Kill your darlings•
Cut the corporate BS•
Eliminate pious throat clearing•
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Witty

Reward the reader who pays attention

 

 

 

* See ISO 3101:1980

Easter eggs*•
Rhetorical devices•
Cultural references•
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Thank you!

 

Let's talk: www.articulatemarketing.com/meet

 

matthew@articulatemarketing.com

www.articulatemarketing.com
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Sources

How we read: https://imotions.com/blog/reading-eye-tracking/

How users read online: https://www.nngroup.com/articles/how-users-read-on-the-web/

https://www.nngroup.com/articles/how-people-read-online/
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